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Introduction To 
Blockchain
With the development of a new ledger system, the blockchain has opened

up a host of opportunities to take advantage of.

This course offers a broad introduction to Blockchain technology. It is

intended for the average person unfamiliar to this technology, without

using extensive technical language. This course will guide present and

future business leaders more insight into how this technology developed,

where its most useful applications lie, and where the near future may

possible look like.

Duration: 1 Day Course

Program Benefits

 What is Blockchain? – Context and relation to today’s internet

 How does it work? – Non-technical overview

 Why should anyone consider this? – Benefits of technology

 Which applications is this appropriate for? – Different use cases

 What is the cost to implement and what is its future?
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Intro To Blockchain

This course is planned for non-technical company directors who are

commissioned with establishing business decisions about employing

blockchain technology in their organizations. As this is not a technically

heavy course, there are no practical exercises with programmable

implementation of practice. Our instructors provide training at our office

locations around the United States.

Please inquire for pricing information.

Who Should Enroll
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Blockchain Development 
& Technology

This course goes over the functions and techniques that the Blockchain

uses. Participants will engage with and study what makes this stand apart

from other types of technology. It highlights the core principles of the

Blockchain system – cryptographic code, confirmation methods of value

exchanges, and the current digital currencies that utilize the Blockchain.

Duration: 2 Days

Topics Covered

 Introduction – History and developments of blockchain

 Cryptography – Power and utility behind technology

 Decentralization – Why blockchain?

 Current Networks– Existing currencies and systems in place

 Smart Contracts – Future of business application
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Blockchain Development & Technology (Intermediate 
Course)



Blockchain Development 
& Technology
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Who Should Enroll

This course is planned for non-technical company directors who are 

commissioned with establishing business decisions about employing 

blockchain technology in their organizations. Some background and 

exposure to technology may be helpful.

As this is not a technically heavy course, there are no practical 

exercises with programmable implementation of practice. 

Our instructors provide training at our office locations around the United 

States.

Please inquire for pricing information.



Introduction to SEO

This one-day course helps you learn about SEO techniques and develop

skills to improve search engine rankings. Also, you get to know various

ways to increase website traffic, optimize for targeted keywords.

One-Day Introductory to SEO

SEO is a key component, which is quite frequently used in inbound

marketing. It is considered as a best friend of your business because it

helps in driving traffic to your website by ranking higher on search engine

results eventually maximizing advertising campaigns.

Topics Covered

 An overview of SEO

 On-Page SEO best practices

 Keyword research and competitive analysis

 Design and architecture

 Site optimization and best practices

 Link-building

 Local search using SEO

 SEO site audit

 SEO algorithm updates

 SEO tracking

 SEO tools
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Introduction to SEO

All stakeholders in a business who wish to bring their business to social

media world. It can be business owners, marketing executives, directors,

entrepreneurs, civil servants, etc.

Content writers. Why? Because there’s a huge demand for on-page SEO 

knowledge in the market and if you master this skill then you earn an edge 

over other writers.

Please inquire for pricing information.

Who Should Enroll
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Intro to Social Media
Marketing

The one-day course on social media marketing is designed to provide you

a basic understanding of the essential social media marketing platforms

that are necessary for your business. The course is designed using a

language that everyone is able to understand – from beginners to the ones

with some knowledge of social media.

The course will be covered with real examples and a thorough discussion

on the strategies behind the most successful Social Media Marketing

techniques being used by a wide range of brands.

Program Benefits

 Learn to think strategically with using  social media tools, such as 

Facebook and Twitter.

 Learn to develop relationships with existing as well as prospective 

customers.

 Study how to use networked platforms in spreading your message to 

a larger audience without investing much on big budget advertising.

 Create engaging content relevant to a  particular target audience.

 Understand key components behind setting up and integrating social 

media channels.
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Topics Covered
 What is Social Media?

 What are the various driving forces behind it?

 What is the importance of Social Media in today’s competitive world

and how it affects your business?

 What are the various steps that you should follow to create a successful

Social Media strategy?

 What are the best practices of Social Media?

 What are the steps you should use to utilize important Social Media

Platforms, such as Facebook, Twitter, and LinkedIn?

Intro to Social Media
Marketing

Anyone who is connected to a business and is

interested in bringing the business into the

social media world. For example, marketers,

business owners, communicators, and the ones

who are keen to learn the tactics to use social

media effectively as a business tool.

Who Should Enroll
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Conversion Tactics

You win half battle when visitors start visiting your website. To win it fully,

you must use tactics that help you in attracting existing and new visitors to

click, enquire, or buy your products or services.

One-Day Conversion Tactics

The old-style of bribing in the form of sending free reports and email don’t

provide any returns as they used to. If you are really interested in growing

your email list, there’s one solution – boost Conversion Rate!

But what is Conversion Rate? Well, this one-day course will introduce you

to the concept of Conversion Rate Optimization and how it can be used to

increase users’ ratio doing what you are expecting them to do. This is

considered as one of the most profitable activities where if you invest, the

returns are definitely going to be high.

Program Benefits

 Understand the different types 

of principles used for conversion    

rate optimization.

 Learn the best way of measuring  

your website’s performance and 

determine areas of improvement

 Learn to use tests to increase 
conversion and track the results.
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Conversion Tactics
Topics Covered
 Perform analysis to detect the problems with the website.

 Determine best practices to measure website performance.

 Cost Per Acquisition (CPA) and Cost of Sales (COS).

 Identify ways where your customers are able to share their 

requirements through your website.

Anyone who is connected to a business and is interested in bringing the

business into the social media world. For example, marketers, business

owners, communicators, and the ones who are keen to learn the tactics to

use social media effectively as a business tool.

Who Should Enroll
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PPC for Beginners

Learn the marketing strategy that uses search engine advertising to

generate clicks to your websites rather than earning them organically.

One-Day PPC for Beginners

The one-day PPC training course is designed to assist beginners on

structuring and managing PPC campaigns to increase the volume and

quality of visitors visiting your website. Also, it will let you understand how

to reduce the managing cost.

Program Benefits

 Understand the importance of PPC in the search marketing.

 Keys to develop and implement PPC campaigns that  help you 

increase high quality clicks as well as raise  quality scores.

 Understanding key metrics of CPC (cost per click), CPA (cost per 
acquisition), and conversion rates.

Topics Covered

 An overview of PPC ad system

 Share the importance of producing highly specific and targeted 

keywords and how to embed these in ad copy.

 Demonstration on how to create and manage a Google AdWords 
account and campaign.
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PPC for Beginners
 An introduction of how to using the

Google Keyword research tool.

 Steps to create Site links in ads.

 Discuss and explain the benefits of 
using different match types.

This course is designed for marketers and business owners who want to

use PPC marketing techniques to drive highly qualify traffic to their site and

increase sales.

Who Should Enroll

15



Introduction to WordPress

Since its inception in 2003 as a blogging platform to today’s most preferred

full-fledged CMS, WordPress has come a long way. The course is specially

designed for beginners where they get to know about the WordPress

content management system. Over 100 million websites and blogs are

being published using this tool, which includes some of the most high-

profile sites in the world.

One-Day Introduction to WordPress

Program Benefits

 Develop the skills of building your own website that aligns with 

your business goals.

 Learn about installation, setup, adding content,  interacting with 

your reader, and customizing the look.

 Acquire best blogging practices and learn to start  your own blog.

Topics Covered
 Configure a WordPress website or blog

 Adding pages and posts

 Understand and working with Permalinks

 Installing and customizing themes

 Configuring the comments feature

 Taking back up of your website or blog
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Introduction to WordPress
 Discuss the challenges faced while designing a website and learn 

from peers who face similar issues

Students who wish to learn how to use a Content Managing System to start

their own online platform. Professionals in digital marketing, e-Commerce,

writing, and other industries related to creating a web presence may also

join.

Who Should Enroll
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WordPress Masterclass

Keeping the functionality and design of your website up to date plays a

significant role in the efficiency of your online business. It has now become

easier to manage these aspects with WordPress.

WordPress Masterclass

This course offers the skills needed to manage and improve content on

their websites in a manner that results in higher search engine ranking.

Program Benefits

 Understand the process of hosting and content management with 

WordPress

 Identify how to create and publish successful posts, pages, 

images, and videos

 Build meaningful content that will enhance search engine ranks

 Construct a responsive and dynamic website

Topics Covered
 Discovering different themes for website content

 Understanding the WordPress Dashboard

 Implementing WordPress plugins and widgets to increase functionality 

of website

 Exploring search engine marketing (SEM) and search engine 

optimization (SEO)
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Those who are looking to expand their familiarity with website creation and

design will find this course useful. Professionals with small to medium

businesses are ideal for this course as well. An existing website that is in

need of update and improvement will help before taking this course but is

not needed.

Who Should Enroll

WordPress Masterclass
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Intro to E-Commerce

E-Commerce is becoming the main way in which companies to sell and

support their services. As new technologies allow for cheaper ways to scale

business, it has become more important today to form an online presence.

How to Build, Launch, and Grow an Online Store

This course will provide the essential tools to effectively build and promote

a website that is aligned to your business. Attendees will also learn to

establish an online marketplace through a shopping platform, and use

demographic data from web contacts and social media.

Program Benefits

 Developing the skills to promote 

business through low-cost advertising

 Gaining techniques to develop new 

markets specific to your business and 

obtaining new customers

 Identifying where to reduce costs to 

buyers from  increased competition on-

line

Topics Covered

 Integrating shopping platforms for your e-commerce site

 Inventory of traditional selling channels (Amazon, E-bay, OLX, and 

Craigslist)
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 Establishing Online Payment Platforms for your business

 Shipping and Fulfillment

 Introduction to SEO/SEM & Display Marketing

Intro to E-Commerce

This training session is ideal for those who are looking to broaden and

update their knowledge about the emerging trends in digital selling. It is

also perfect for “brick-and-mortar” businesses that wish to increase their

market clientele through online business.

Who Should Enroll
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E-Commerce Advanced

An integral part of engaging in any sustainable business today is being able

to utilize successful e-Commerce strategies.

E-Commerce Advanced

This program delivers a structured set of tools for effective e-Commerce. As

an intermediate to advanced course, attendees will learn to streamline their

goals in business and generate high value customers.

Program Benefits

 Understand the driving forces behind e-Commerce and the micro 

commerce movement

 Grasp the detailed technologies, payments and consumer 

behavior behind e-Commerce

 Optimize e-Commerce experience through User Centered Design 

and UX

Topics Covered
 Studying the current ecosystem of e-Commerce including 

technology, payments and consumer behavior

 Plan the customer journey to gain high value clientele

 Increase and track conversion rates

 Realizing the importance of consumer design and efficient user 

experience
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 Recognizing the needs and behaviors of your customer, and what 

they value on mobile devices on different platforms.

 Learning to audit the online and mobile shopping experience for 

user

 Assessing design elements to provide a smooth online shopping 

experience that includes optimal menus, fonts, icons, images, 

buttons, links, ratings/reviews, and page load speed

Previous attendees have included project managers, marketing managers,

sales directors, and business website owners.

Who Should Enroll

E-Commerce Advanced
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Attribution Analytics
Workshop

This curriculum provides the tools necessary to understanding the latest in

cross device tracking, linking offline performance to online action, and

generating organic leads. Different practices to measure attribution will be

delivered. Build on what you already know about related industry behaviors

to your repertoire of marketing methods.

Attribution Analytics Workshop

Program Benefits

 Develop the skills needed to define business value of measurement 

and attribution practices

 Review the performance of marketing channels using fundamental 

attribution techniques

 Execute an attribution analysis of a sample data set to determine 

recommended media allocation

Topics Covered
 Reviewing the need for attribution and 

measurement models in today’s marketing 

climate

 Reviewing the Demand-Side-Platforms 

(DSP’s) and using single interface to 

manage digital advertising data
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Attribution Analytics
Workshop
 Studying cross device tracking for enhancement of marketing techniques

 Acquiring skill set for proper correlation analysis and linear regression 

modeling

Business professionals working with marketing, web design, and e-

Commerce will all find this course to be ideal to improve their skills.

Managers wishing to develop and implement a nuanced strategy to

building a sustainable website with a comprehensive market will also find

this training to be useful.

Who Should Enroll
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Introduction to E-mail
Marketing

Email marketing is a powerful tool that helps in reaching out to prospective

customers, retaining existing customers, as well as building lifetime

customer value.

One-day Email Marketing Course

This one-day course will train you on the various email marketing

approaches giving you a chance to learn various modes of using mailers to

market your products and services as an effective marketing medium.

Program Benefits

 Learn important Email Service Provider (ESP)  tools, such as Vertical 

Response and MailChimp.

 Study how to build a large email list quickly and effectively.

 Learn to keep track of email performance using email client analytics and 

Google Analytics.

Topics Covered

 How to write effective and appealing subject lines

 How to write effective and appealing subject lines

 How to write effective and optimized email marketing copy

 Steps to design and create email marketing newsletter
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Introduction to E-mail
Marketing
 An overview on Email Marketing Analytics and how to use it

 Discussion on effective email marketing case studies

Those who want to understand the basics of creating and managing email

marketing strategy. Participants list may include marketers, communicators,

business owners and sales professionals.

Who Should Enroll
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Advanced E-mail 
Marketing

As an intermediate to advanced course, attendees will learn strategies to

segment and create dynamic content that is aligned to their relevant

business goals. From the start, you will be involved with training that helps

you build buyer and influencer personas, implement a successful email

strategy, communicate more effectively, and drive deeper customer loyalty

and market share.

Advanced Email Marketing

Program Benefits

 Understand the trends and best practices in email marketing

 Develop an innovative strategy to put towards your unique email 

content

 Acquire techniques and tools to improve your organizations’ email 

marketing

 Grow professional and digital marketing network

Topics Covered

 Widening your understanding of email marketing and the best practices
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 Understanding the significance of outbound marketing

 Identifying the features of email marketing clients

 Writing effective and optimized email marketing copy

 A/B Testing Strategies

 How to increase open rates

Advanced E-mail 
Marketing

This course is ideal for business owners, marketers, and communicators

that wish to use email campaigns as an effective business strategy.

Professionals looking to expand their set of business tools and marketing

content would find this course beneficial as well.

Who Should Enroll
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SAP Development
We provide clients with custom SAP software development and training

solutions to enhance their business. SAP refers to a type of software called

Enterprise Resource Planning (also known as ERP). Companies use this to

manage their day-to-day operational affairs. SAP software can be grouped

into two camps: Functional and Technical.

SAP includes some functional modules that almost all business entities run,

regardless of their industry. These modules include:

Functional

 CO: Controllers

 FI: Financial

 HR: Human Resources

 MDM: Master Data Management

 MM: Materials Management

 PM: Project Management

 PP: Production Planning

 SD: Sales and Distribution

There are two technical “stacks” within the SAP software: ABAP and JAVA.

ABAP refers to the proprietary coding language for SAP to develop RICEFW

objects (Reports, Interfaces, Conversions, Extensions, Forms & Workflows)

within the ABAP stack.

Technical
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SAP Development
From a technical standpoint, we do all of our performance and tuning of

work processes in the SAP system within the ABAP, which is navigated

through T-Codes. We also configure all of the system RFCs, user profiles

and interfacing between the operating system (OS) and the Oracle

Database.

The JAVA stack controls the “Netweaver” aspect of SAP which encapsulates

SAP’s ability to be accessed via the Internet via SAP Portal and it’s ability to

interface with other systems via Process Integration (PI). SAP also has

extensive capabilities in the Business Intelligence Field (BI) by accessing

information stored within the Business Warehouse (BW).

Our two primary technologists that run all of these functions are our SAP

Basis (Netweaver) Administrators and ABAP Developers. Contact us today

to figure for an assessment of your needs and how ERP systems

can be integrating into your business environment today.

Please inquire for our pricing information. We offer one to two day courses.
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Diversity & Inclusion 
Training

Our diversity and inclusion training offers companies a solution to help

maximize individual, team, and organizational potential. A diverse team

fosters a more inclusive, creative, and productive environment for

individuals and organizations to succeed.

Diversity and Inclusion Training

Program Benefits

 Harness the diverse potential of your workforce to increase collaboration 

and performance.

 Analyze your workforce and understand cultural competencies with 

regards to human capital management

 Gain an understanding on how biases can impacts collaboration 

innovation and overall performance

Topics Covered

 Bridging differences in culture and communications

 Managing disagreements and misunderstandings

 Understanding unconscious bias and inequalities

 Developing a more inclusive workplace
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Diversity & Inclusion 
Training
 How cultural background affects our behaviors, responses, and beliefs.

 Practicing a multicultural dialog with individuals and teams

Company HR Managers, Learning and Development Professionals, and

Executives who understand the need to gain new competencies to create a

more productive workforce and workplace.

Who Should Attend
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A/B Testing

Previously unavailable data that is now easily accessible has made

marketing more robust than ever.

A/B testing involves producing two editions of the same web page with

different variables in content, and verifying which version is more

successful in building user activity. By performing these tests, web site and

content developers can determine specific content and design that can

lead to increased user interaction and ROI.

A/B Testing for Marketing Analysis

Program Benefits

 Learn and take advantage of the many benefits of comparable testing

 Realize how companies determine meaningful and effective content that 

results in conversion

 Increase viability of your business through sustainable marketing 

techniques

Topics Covered

 Learn the differences between each A/B testing strategy: earning 

the differences between each test  and implementing the right one

for your business
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A/B Testing
 Delve into specific content that results in higher calls to action

 Determine the metrics of your business purpose, implementing

ROI, click rate, and user activity into business strategy

This course is ideal for anyone looking to bolster their website performance

through content management. Business owners, project managers, and

website developers will find this training useful.

Who Should Enroll
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Introduction to 
Sustainability

(Module 1)

Corporate Social Responsibility (CSR) in business is essentially about

achieving economic success and competitive advantage by building

reputation and gaining the trust of people. CSR is fast becoming an integral

part of corporate strategy, management practices, business operations and

product development.

Corporate Social Responsibility – An Introduction™

Attendees will be able to learn fundamentals, key CSR drivers, and current

local and international trends in CSR in order to explain the business case

for CSR’s enhancement of business performance, while they network, share

experiences and identify potential CSR opportunities to maximize

reputation, trust, efficiencies and employee motivation — while reducing

risks.

Learning Objectives
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Introduction to 
Sustainability

Key Learning Outcomes

 Develop a clear understanding of corporate social responsibility

 Hear about local and international trends in CSR.

 Explore the key CSR drivers internationally

 Learn about the business case for CSR and how it benefits a 

company.

This seminar is appropriate for Directors, HR managers, Communications

managers, Risk managers, CSR managers and others responsible for a

company’s success in the area of corporate responsibility.

Our courses are half a day, taking place from 10:00 AM to 1:00 PM.

Who Should Attend?
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Sustainability 
Masterclass
(Module 1)

The CSR Masterclass™ trains present and future professionals and decision-

makers to:

 Understand the different aspects of CSR with the aim to make it 

practical in different strategic and operational environments in 

emerging markets, especially the BRIC countries

 Master CSR best practice, sustainable development decision-making 

tools and analytical instruments used or likely to be used by institutions 

across the world

 Promote CSR skills of individuals therefore make the concept even 

more widespread than it is today
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Sustainability 
Masterclass

Professionals in private companies, public sectors, NGOs, international

organizations and governments who are or would like to be involved in

CSR.

Audience

Agenda
Day One: 10am – 4:00pm

Integrating Social and Organizational Values

 Making the business case for social responsibility by calculating 

costs and benefits

 Integrating corporate social responsibility best practices into key

business areas

 Identifying and managing the positive and negative impacts of 

business activities on society

 Lunch 12:30 ‐1:30pm

Day One Continued:

Driving Social Responsibility Throughout the Organization
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Sustainability 
Masterclass
 Aligning social responsibility strategies and goals with organizational

objectives 

 Embedding CSR within the business culture to sustain the strategy 

over the long term

Day Two: 10am 4:00pm

Managing Risk and Decision Making

 Evaluating complex environments and potential impacts before 

investing capital or making business decisions

 Interacting successfully with governments, NGOs, and stakeholders

 Decentralizing CSR to allow for local differences and optimizations 

across the organization

 Developing preparation and prevention processes for handling

crisis scenarios

 Integrating CSR initiatives in vendor and supplier agreements
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Sustainability Strategy

(Module 3)

Why this course?

CSR Strategy™

 Understand CSR – its history, interpretations and strategic implications

 Be able to identify their own key CSR stakeholders and devise strategies

for working with them successfully

 Be able to create a program for delivering a CSR strategy within an 

organization

Agenda

✓ NGO’s

✓ IGO’s

✓ Corporations

1)   Strategic Alliances

✓ Implementing Risk Mitigating in Strategy

✓ Human Capital Risk Mitigation

✓ Environmental Risk Mitigation

2)   Risk Mitigation
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✓ Social Return on Investment (SROI)

✓ Systems Integration

✓ The Strategic Imperatives involved in CSR

3) Value Added Strategic ROI

Sustainability Strategy

✓ What should be in the CSR plan?

✓ Communicating the plan

✓ Measuring impact and results

✓ Auditing and reviewing CSR performance

4) Developing and implementing the CSR plan

✓ Developing the CSR corporate vision

✓ Setting our CSR strategic SMART objectives

✓ The key steps to make the CSR change effective

3) Changing the Organization to include CSR

Individuals involved in strategic and operational functions, including

finance, corporate strategy, human resources, supplier or community

relations, and government

Suitability - Who Should Attend?
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Internal & External 
Communication

The course provides an overview of corporate social responsibility, its

evolution, various models, metrics and stakeholders as well as key issues in

communicating CSR including the use of online communities.

(Module 4) Stakeholder Engagement

 Understand the roots of CSR

 Understand the critical elements of a CSR initiative

 Understand the CSR communication paradox

 Understand the implementation issues of a CSR initiative

 Develop a strategic communication plan for CSR

 Audit an existing CSR initiative

 Understand Internal Communications

Learning Objectives

Executives involved in strategic and operational functions, including

finance, corporate strategy, human resources, supplier or community

relations, and government affairs.

This course is a one day training, taking place from 10:00 AM to 4:00 PM

Suitability - Who Should Attend?
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PR Channels of 
Sustainability
(Module 5)

The course provides participants with a clear overview of the key concepts

involved in managing and developing organizational communications and

reputation through Corporate Social Responsibility concepts.

One of the principal messages of the course is how practitioners can adapt

to the new technology ecosystem, filled with social influence, apps, and

customer participation specifically with CSR concepts. Emphasis is placed

on the proactive, strategic management of brands and their

communication to a wide range of stakeholders.

Executives or senior managers involved in strategic and operational

functions, including finance, corporate strategy, human resources, supplier

or community relations, and government affairs.

This course is a one day training course.

Suitability - Who Should Attend?
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Sustainability Reporting, Measurement
& Certification  Processes

Study the principles and methodology of corporate social responsibility

(CSR) reporting according to the Global Reporting Initiative (GRI) standards

and alternative standardizations.

Agenda

Day 1

 Identifying the material issues on which to report

 Transparency and accountability

 Developing priorities through stakeholder engagement 

 Tools and strategies to deliver an effective sustainability message

 Reporting CSR activities to key stakeholders
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Day 2

 Case studies of successful reporting strategies

 Developing strategies for climate change, supply chain issues and 

community investment

 Monitoring and measuring the impact of CSR programs

 Reporting on CSR activities and developing an effective external

communications plan

Sustainability Reporting, Measurement
and Certification  Processes
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Course conducted upon request. Please visit 
http://one4allcsr.com/courses/registration/ for updates.

Sustainability for Executive  
Officers

(Module 7)

47

http://one4allcsr.com/courses/registration/


ISO 26000

This one-day ISO 26000 training enables participants to be familiar with the

basic concepts of the implementation and management of a social

responsibility program as proposed in ISO 26000.

ISO 26000 Training™ Course

Members of a social responsibility team and any business manager or

consultant wanting to prepare and to support an organization in the

implementation of a social responsibility program

Who Should Attend?

Learning Objectives

 To understand the implementation of a social responsibility program in 

accordance with ISO 26000

 To understand the relationship between a social responsibility program 

and the compliance of different stakeholders of the organization

 To know the concepts, and techniques to effectively manage a social 

responsibility program
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 Presentation of the ISO 26000 clauses and the six core subjects

 Development of a social responsibility policy and objectives

 Human rights issues and best practices

 Fair operating practices issues and best practices

 Community involvement and development issues and best practices

Course Agenda

ISO 26000

Examination and Certification – ISO 2600 Training

Certification of Attendance

General Information 

 A student manual containing over 100 pages of information and    

practical examples will be distributed to participants

 A participation certificate of 7 CPE (Continuing Professional Education) 

credits will be issued to participants

 ISO 26000 is a guidance on social responsibility and it is not a

certifiable standard for an organization
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Trends in Ethical Behavior 
& Sustainability

The goal of this workshop is to create awareness and advance knowledge

about issues in business ethics and supply chain social responsibility.

Workshop Objectives

 Describe the different perspectives on ethics and social responsibility.

 Explain the relationship between business ethics and corporate social 

responsibility.

 Identify opportunities for your organization to create a greener supply 

chain.

Workshop Topics

 Introduction to Business Ethics and Social Responsibility

 Discrimination and Harassment: International Law

 Social Issues

 Sustainable Development

 Social Responsibility

50



Trends in Ethical Behavior 
And Sustainability

Course Outlet

1. Introduction to Business Ethics and Social Responsibility

2. Environmental Sustainability 

3. Discrimination and Harassment: The Law 

4.     Social Issues

5.     Community Involvement

6.    Social Responsibility Presentations 

7. Social Responsibility Report and Workshop Wrap Up

This course is a one day training program.
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Trends in Sustainable 
Tourism
Global economists forecast continuing international tourism growth,

ranging between three and six percent annually, depending on the

location. As one of the world’s largest and fastest growing industries, this

continuous growth will place great stress on remaining biologically diverse

habitats and indigenous cultures, which are often used to support mass

tourism.

 Getting to know the culture, politics, and economy of the

communities

 Anticipating and respecting local cultures, expectations and

assumptions

 Supporting the integrity of local cultures by favoring 

businesses which conserve cultural heritage and traditional

values

 Supporting local economies by purchasing local goods and 

participating with small, local businesses

 Conserving resources by seeking out businesses that are 

environmentally conscious, and by using the least possible 

amount of non-renewable resources.

The objectives of this Sustainable Tourism workshop include:
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Introduction to Microfinance 
in the Developing World

This course has been designed to make the participants understand the

scope and potential of microfinance, study various microfinance models,

and then design a microfinance program.

 Identify, explain and discuss the role of micro-finance institutions in 

economic and social development

 Facilitate the setting up and management of savings and credit in rural 

areas

 Appreciate the role of micro-finance in poverty alleviation.

 Understand the basic principals on which micro-finance is organized

 Identify micro-finance models

Course Outline:
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Ethical Sourcing Executive 
Workshop

Join us for this 2-day workshop which will give executives an overview of

an integrated strategy and program for ethical sourcing. Learn from real

world case studies which will show the risks of ignoring, and the benefits of

practicing ethical sourcing. Hear and interact with practitioners discussing

best practices in their companies.

Workshop

The workshop is designed for executives with responsibility for ethical

sourcing in their companies, and for executives whose areas of

responsibility include sourcing. Participants will represent a variety of

industries and companies of varying sizes. Seats are limited.

Who Should Attend?

Topics

 Why ethical sourcing?

 Making the business case

 Designing the program

 Working with suppliers

 Communicating the program

 Challenges
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We arrange private bespoke training seminars for organizations upon request

with choice of content, locations and dates.

Our concentrations are in sustainability and CSR, digital marketing, conversion,

and technology. For a list of available bespoke in-house training subjects,

please refer back to the available courses in this catalog.

To register or inquire for any of the catalog courses, please visit 
http://zglobalgroup.com/contact-us/ and a representative

will get back to you shortly.

For more information please contact the Z Global Group 
General Manager, Daniel Rakers at 

daniel@zglobalmarketing.com.

Additional Information
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